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Principles of Integrated Marketing Communications explains the principles and practice of

implementing effective IMC using a variety of channels and techniques. It equips readers with the

knowledge to develop sophisticated marketing campaigns for contemporary business environments.

Designed to introduce readers to IMC in an engaging way, this valuable resource: â€¢ Covers the

latest concepts and tools in marketing and communications â€¢ Presents topics in light of their

underlying theories and principles â€¢ Includes case studies adapted from recent, real-world

examples (drawn from both Australian and international contexts). Each chapter contains a 'Further

thinking' section, giving readers the opportunity to extend their understanding of the conceptual and

historical underpinnings of IMC, and teaching them how to analyse and overcome problems when

devising an IMC strategy. Each chapter also includes learning objectives and review questions, to

reinforce knowledge. Additional material - including extra case studies and topical multimedia files -

is available on the companion website at www.cambridge.edu.au/academic/imc.
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'I really like the book and the approach, it's refreshingly different which is what I have been looking

for. It is also not American-saturated which is a great relief ... The book reads very well and is

properly oriented into marketing thinking not advertising. ... What appeals to me most about

Lawrence's book is the strong marketing focus - I teach marketing students not advertising students

so have been wanting a text that focuses on aspects marketers want to know about! The thinking

questions are also excellent and I will be using those to help me put the assignments together.' Kate



Jones, Auckland University of Technology'Highlights of the book include its engaging writing style

and its judicious use of evidence to support theories and claims. Its length is suitable for teaching

needs, and I will be recommending it to colleagues.' Robert East, Kingston Business School,

Kingston University London

Integrated Marketing Communications explains the principles and practice of implementing an

effective marketing strategy using a variety of channels and techniques. Designed to introduce IMC

in an engaging way, this valuable resource equips students with the knowledge to develop

sophisticated marketing campaigns for contemporary business environments.

Easy to read and understand.

Digital Marketing Handbook: A Guide to Search Engine Optimization, Pay per Click Marketing,

Email Marketing, Content Marketing, Social Media Marketing Digital Marketing Handbook: A Guide

to Search Engine Optimization, Pay Per Click Marketing, Email Marketing, Social Media Marketing

and Content Marketing SEO: 2016: Search Engine Optimization, Internet Marketing Strategies &

Content Marketing (Google Adwords, Google Analytics, Wordpress, E-Mail Marketing, ... Marketing,

E-Commerce, Inbound Marketing) Advertising and Promotion: An Integrated Marketing

Communications Perspective, 10th Edition (Irwin Marketing) Advertising and Promotion: An

Integrated Marketing Communications Perspective (Irwin Marketing) Principles of Integrated

Marketing Communications Marketing Campaign Development: What Marketing Executives Need to

Know About Architecting Global Integrated Marketing Campaigns Social Media Marketing: 3 Books

in 1: Social Media Marketing, Content Marketing & Network Marketing Network Marketing: Go Pro in

Network Marketing, Build Your Team, Serve Others and Create the Life of Your Dreams - Network

Marketing Secrets Revealed, ... Books, Scam Free Network Marketing Book 1) Email Marketing:

This Book Includes Email Marketing Beginners Guide, Email Marketing Strategies, Email Marketing

Tips & Tricks Communications Writing and Design: The Integrated Manual for Marketing,

Advertising, and Public Relations Integrated Advertising, Promotion, and Marketing

Communications (7th Edition) Advertising and Promotion: An Integrated Marketing Communications

Perspective, 9th Edition Advertising Promotion and Other Aspects of Integrated Marketing

Communications Simulation and Software Radio for Mobile Communications (Artech House

Universal Personal Communications) Data and Computer Communications (10th Edition) (William

Stallings Books on Computer and Data Communications) Digital Marketing Strategy: An Integrated

http://privateebooks.com/en-us/read-book/DXzW7/principles-of-integrated-marketing-communications.pdf?r=%2BdlV24AH%2BkpWckO4NblTzqGdMhTzT0LsT0u0jkzsOq4%3D


Approach to Online Marketing Strategic Digital Marketing: Top Digital Experts Share the Formula for

Tangible Returns on Your Marketing Investment (Marketing/Sales/Adv & Promo) BASIC

MARKETING: A Marketing Strategy Planning Approach (Irwin Marketing) Instagram Marketing: A

Picture Perfect Way to Strike It Rich! (Facebook Marketing, Youtube Marketing 2) 

https://marianna-slemmer.firebaseapp.com/contact.html
https://marianna-slemmer.firebaseapp.com/dmca.html
https://marianna-slemmer.firebaseapp.com/privacy-policy.html
https://marianna-slemmer.firebaseapp.com/faq.html

